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Ready to support you
Cumbria’s visitor economy continues to face significant 
challenges, as highlighted in this latest Business 
Tourism Tracker report, with major concerns around 
costs, the economic climate, and guest numbers. 

The issues have been exacerbated since the Autumn 
2024 Budget with many businesses concerned about 
future viability. 

Lamont Pridmore is proud to sponsor this important 
study which helps businesses identify and tackle key 
challenges and ensures advisers like us can offer 
tailored support and guidance.

The insights from this report also play a crucial  
role in shaping Cumbria Tourism’s initiatives,  
and we’re grateful to everyone who contributed  
to these essential surveys. 

As always, we remain committed to supporting 
Cumbria’s travel, tourism, and leisure sectors as  
they explore new opportunities and face the  
challenges of the year ahead.

Graham Lamont, Chief Executive, Lamont Pridmore
Gill Haigh, Managing Director, Cumbria Tourism

Rising costs and bills

As we approach the beginning of the 2025/26  
tax year, increasing costs remains one of the  
top concerns for businesses with:

•	79% concerned about increased  
costs in general

•	71% concerned about the impact  
of the cost of living crisis 

•	66% worry about passing on cost  
increases to customers

•	58% concerned about high  
energy costs 

•	42% concerned about 
business rates

Six months ago, costs ranked fourth among 
business concerns, with just 11% of firms citing 
them as their MAIN concern. Now, that figure has 
jumped to 29%. Some of the biggest issues raised 
about costs were related to labour costs.



Business performance and visitors

As we move through the year, businesses continue to report varied performance compared to 2024. 

Over the past six months, 30% said their performance had improved, while 27% reported  
no change – meaning just over half (57%) have either maintained or grown their business. 

However, 42% saw a decline, with most describing it as a slight drop, though  
one in ten said their performance was significantly worse than the same  
time last year.

Looking ahead, 31% of businesses are optimistic about the next six months,  
and another 27% expect to remain stable. Meanwhile, 42% anticipate  
further decline, reinforcing the ongoing uncertainty in the sector.

Visitor numbers tell a similar story. Compared to the  
same period last year (September 2023 – March 2024),  
24% of businesses saw an increase, and  
20% reported no change. 

However, 55% experienced a drop in visitor numbers,  
highlighting the continued challenges in attracting 
customers and maintaining steady trade.

Bookings

Looking ahead to the next few months, many tourism businesses are seeing fewer advance bookings.

For Easter, 63% of businesses report a drop in reservations – significantly worse than last year when  
49% had lower bookings for the holiday period.

The trend continues into the middle of the year, with 56% seeing a decline in bookings for June. The outlook 
for summer isn’t much better, as 60% of businesses are also reporting lower-than-usual reservations.

It’s unclear whether this dip is due to the growing trend of last-minute holiday bookings – where travellers 
hold off in the hope of a better deal/better weather – or if it signals a deeper concern for the industry.



Staffing issues

Finding and retaining the best talent remains an 
issue for Cumbria’s tourism businesses. 

A huge part of running any business, but 
particularly in tourism, is ensuring that visitors 
receive the best experiences. In order for this to 
happen, you have to have the best team on board.

Unfortunately, 78% of businesses have reported 
issues with recruitment. This is, however, slightly 
lower than last Spring’s results. 

According to employers, the key challenges with 
regard to staff are:  

•	 98% increasing wage costs (86% six  
months ago) 

•	 73% lack of applicants (72% six months ago) 

•	 66% recruitment costs (43% six months ago) 

•	 64% skills shortages (60% six months ago) 

The tracker has found that on average, 9% of 
roles are vacant, similar to six months ago, and 
an improvement on 13% this time last year, and 
19% in March 2023.

The primary reasons reported by businesses for 
staff shortages and potential recruits are:  

•	 64% cost of accommodation for employees

•	 80% cost of travel for employees

•	 74% lack of affordable housing

•	 44% lack of on-site staff accommodation

•	 66% lack of private rental properties

•	 65% public transport connectivity

•	 76% public transport coverage

•	 76% public transport frequency

•	 74% public transport timetables

•	 76% travel distances for employees

More than half (53%) of businesses say staff 
shortages are eating into their profits, while  
47% report a significant rise in costs.

A lack of staff is also holding businesses back, with 
43% saying it’s limiting their capacity, and 42% 
warning that it’s impacting the quality of the 
visitor experience. 

For a quarter of businesses, the situation has been 
so severe that they’ve had to resort to temporary 
or partial closures.

Looking ahead, concerns are growing, with a 
third (34%) saying staffing challenges are 
threatening their long-term viability – a large 
increase from 22% just six months ago.



Impact of the Autumn Budget 2024

Nearly three-quarters expect their profits to take 
a hit, half say their confidence has dropped, and 
almost as many (46%) are putting investment 
plans on hold.

One of the biggest concerns is the rise in the 
National Living Wage, Minimum Wage, and 
Employer National Insurance contributions. 

Nearly half (45%) say this will have a significant 
negative impact on their business, while another 
28% expect a slightly negative effect. In total, 
73% believe they will be worse off, with only 
1% seeing any major benefit and nearly a 
quarter remaining indifferent. 

Changes to business rates are another blow,  
with a third of businesses expecting a significant 
negative impact and a further 30% anticipating  
a slightly negative effect.
 

Meanwhile, adjustments to Capital Gains Tax and 
Inheritance Tax reliefs are causing uncertainty - 
44% foresee a negative impact, but just as many 
either expect no change or remain unsure.

To cope with rising costs, many businesses are 
being forced to make tough choices. 

•	 38% will try to absorb the costs

•	 37% will cut staff

•	 34% will freeze or reduce planned pay rises

•	 33%  will halt recruitment

•	 17% plan to reduce opening hours

•	 14% are thinking about selling up

With confidence shaken and financial pressure 
mounting, the road ahead looks challenging for 
Cumbria’s tourism sector.

Confidence and growth

Business growth expectations remain muted this 
Spring, with only 15% of companies expecting  
to expand over the next six months.

Longer-term confidence has also taken a hit.  
Just a quarter of businesses anticipate growth 
within the next year, while fewer than half are 
optimistic about growth during the next five  
years – down from 38% and 62%,  
respectively, six months earlier.

After holding steady for the past year, business 
confidence has begun to waver. Only 84% of 
tourism businesses now feel certain they’ll survive 
the next six months, down from 92% six and  
12 months ago. Confidence for survival until  
the end of 2025 sits at 79%.

Looking ahead to the next five years, just  
53% feel confident they’ll still be in business 
– dropping from 63% six months ago and  
66% this time last year.



Chartered Accountants, Tax and Business Advisers 
with offices throughout Cumbria and Lancashire

Here to help
We know these are tough times for Cumbria’s tourism industry, and at Lamont Pridmore,  
we’re here to help.

With decades of experience guiding businesses through challenges and finding opportunities 
for growth, we provide the advice and support you need to move forward with confidence.

To find out why working with us may be the best next decision you make contact us.  

0800 234 6978  •  info@lamontpridmore.co.uk  •  lamontpridmore.co.uk

01539 822222  •  info@cumbriatourism.org  •  cumbriatourism.org


